process by which individuals and groups derive what they need and want by creating, offering and freely maintaining meaningful products and services for people other. Celebrity is someone who has fame and has special attributes that are attractive and reliable. (Silvera and Austad, 2004) . The word celebrity refers to someone who is known to a wide audience who could have been a flem actor, musician, sports athlete, singer and entertainer and so on who are better known for having expertise in their respective fields. Brand image is a representation of the whole perceptions of the brand and shaped from past information and experience of the brand. The image of the brand relates to an attitude of belief and preference for a brand. Consumers who have a positive image of a brand, will be more likely to make a purchase. The consumer decision process does not end with a purchase, but continues until the purchase becomes an experience for consumers in using the purchased product and that experience will be a consideration for future purchasing decisions (Ma'ruf, 2005: 14) . Purchasing decisions are a fundamental part of consumer behavior that leads to the purchase of products and services. In making a purchase decision, consumers are inseparable from the factors that influence and motivate consumers to make a purchase. From these factors consumers will make an assessment of the various alternative options and choose one or more alternatives that are required based on certain considerations. Meanwhile, according to Amirullah (2002: 61) decision-making is a process of assessment and selection of various alternatives in accordance with the interests of certain with set of corners option is considered most profitable. Consumer purchasing decisions are preceded by a buying desire that arises because there are various influential factors such as family income, desired price, profit or commonly obtained from the product in question. When consumers make a decision, mufins are common situational changes that affect the intensity of purchases.
II. LITERATURE REVIEW

Coffee
Coffee is a beverage that has been roasted coffee beans and mashed into powder. Coffee is one of the world's most cultivated commodities in more than 50 countries. Two common coffee In this study multiple linear regression analysis using SPSS 20.00 This method is done with the aim of finding correlation or influence between independent variable with dependent variable. With decision making based on the probability number, if the probability is less than 0.05 then the null hypothesis is rejected and the alternative hypethetic is accepted (Priyanto in aryati, 2015) .
IV. DISCUSSION
The results of the analysis based on the proving hypothesis shows that the Endorser celebrity variable has a significant positive effect on the decision to purchase Luwak White Coffee ". Means the consumer considers that the supporting factor in a product is very important such as packaging, taste enjoyment etc. is needed in white coffee products because this is a basic requirement that should not be left behind. This will increase consumer confidence in buying Budapest International Research and Critics Institute-Journal (BIRCI-Journal) Volume I, No 2, June 2018 , Page: 195-203 e-ISSN: 2615 -3076(Online), p-ISSN: 2615 -1715 www. birci-journal.com emails; birci.journal@gmail.com birci.journal.org@gmail.com 202 white coffee products. The result of analysis based on the proving hypothesis shows that the Endorser celebrity variable has a significant positive effect on decision to purchase Luwak White
Coffee Client ". Means consumers assume that when the brand image is built on a white coffee mongoose is strong then consumers will feel confident in buying white coffee mongoose.
V. CONCLUSION
Brand image have a positive effect significant to the purchase decision on white civet coffee mongoose.
